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	Ageing consumers are a heterogeneous group covering a range of ages, physical capabilities, lifestyles and socio-economic status. Only little research has been published about ageing consumers’ expectations and experiences with regard to food packaging. Thus, defining key criteria for user-friendly food packages for ageing consumers will provide a valuable tool to improve indirectly food consumption and thus promote independent living at home. 
The aim of this study was to investigate attitudes and preferences on ready meal packages among consumers aged 55+ in Finland and in the Netherlands. The study was executed as consumer internet surveys in Finland (n=764) and in the Netherlands (n=457).
The most important attributes of user-friendly ready meal packages were clarity and easiness to read the information on the package, easiness to open the package, easiness to recycle or dispose the package, and existence of a window to look at the product. The results indicate statistically significant differences between the two countries, between the genders and between different age groups (<65 and ≥65). Country and gender differences were somewhat more significant than the age differences. Among Finns, package usability features were rated overall higher than among Dutch respondents. Women rated the appearance of the package and readability of the information to be more important than men but were less interested in eating the meal straight from the packaging after warming up. 
In conclusion, certain packaging attributes are commonly important among both Finnish and Dutch senior consumers. However, the results also indicate significant differences between the two countries, gender and/or age groups. Thus, while designing meal packages targeted at seniors, cultural and gender specific needs should be carefully considered.




