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	Functional foods can provide nutrition or health benefits beyond basic nutrition and consumers increasingly search for food products with known bioactivity achieved either by natural or by added ingredients as means to improve their health or prevent diseases. 

Consumer liking of six ready-to-eat meals (five seafood and one vegetarian meal) enriched with omega-3 oil was studied in comparison to conventional meals during repeated consumption over four weeks. The study was conducted parallel to a dietary intervention using the same meals to collect information on bioavailability of the omega-3 oil. Altogether 99 subjects (50 years and older) started but 77 completed the study. The subjects received six meals every week over a four week period; Of those that completed the survey, 50 subjects received regular meals and 27 subjects received comparable meals enriched with omega-3 oil. Before the start of the study, the subjects answered a questionnaire about fish consumption, purchase habits, intake of supplements and use of product information. In the first and fourth week of the study, the participants answered questions about the meals consumed at home, parallel to consumption, such as liking on a 9-point likert scale, how much they consumed and satiety.
Generally, the meals were well liked, both the enriched and conventional meals. Some liking differences were noticed between the conventional and enriched meals, depending on the type of meals. The liking of the meals was not reduced with repeated consumption with the exception of one type of meal. After consumption, the participants consuming the enriched meals felt more satiety. Desire to consume the meals was similar in week one and four. The results indicated that enrichment with omega-3 is a realistic option, but the enrichment is more appropriate in some meals, depending on other ingredients in the recipe. 


